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•  Why	
  promote	
  your	
  par6cipa6on	
  in	
  Seek	
  Your	
  
Peak??	
  

•  What	
  did	
  your	
  par6cipa6on	
  mean	
  to	
  you?	
  

•  What	
  do	
  you	
  want	
  from	
  being	
  published	
  in	
  
this	
  book?	
  	
  

•  What	
  do	
  I	
  want	
  my	
  book	
  to	
  do?	
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Reviews	
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Build	
  Readership	
  

•  Ask	
  for	
  reviews	
  
•  Encourage	
  purchases	
  
•  Don’t	
  have	
  a	
  Kindle,	
  no	
  problem!	
  	
  Use	
  
Amazon’s	
  FREE	
  apps	
  to	
  read	
  your	
  new	
  book	
  on	
  
your	
  phone	
  or	
  on	
  your	
  laptop,	
  PC	
  or	
  iPod	
  

•  GiY	
  the	
  book	
  to	
  your	
  friends	
  	
  
– Click	
  “Give	
  as	
  a	
  GiY”	
  bu\on	
  over	
  near	
  the	
  “Buy	
  
this	
  Book”	
  bu\on.	
  Then	
  enter	
  your	
  friend’s	
  email	
  
address.	
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Marke6ng	
  yourself	
  through	
  the	
  book	
  

•  Where	
  and	
  how	
  do	
  you	
  want	
  to	
  be	
  known?	
  
•  In	
  your	
  local	
  area?	
  
•  In	
  your	
  profession?	
  
•  In	
  your	
  region?	
  
•  Na6onally?	
  
•  Interna6onally?	
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Marke6ng	
  yourself	
  through	
  the	
  book	
  

•  How	
  to	
  use	
  your	
  chapter	
  in	
  Seek	
  Your	
  Peak	
  to	
  
market	
  yourself	
  
•  Your	
  web	
  site	
  
•  Online	
  marke6ng	
  

•  Speaking	
  engagements	
  
•  Client	
  promo6on/giY	
  

•  Promo6onal	
  press	
  releases	
  

•  Events	
  
•  Promote	
  non	
  profits	
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Your	
  Website	
  

•  Website	
  is	
  core	
  of	
  your	
  marke6ng	
  efforts	
  
•  Direct	
  people	
  to	
  your	
  chapter	
  in	
  the	
  book	
  
•  Use	
  your	
  wri6ng,	
  your	
  speaking,	
  your	
  
adver6sing	
  to	
  direct	
  people	
  to	
  your	
  site	
  

•  Add	
  a	
  link	
  to	
  Seek	
  Your	
  Peak	
  on	
  Amazon	
  on	
  
your	
  web	
  site	
  

•  Put	
  the	
  book	
  graphic/widget	
  on	
  your	
  site	
  as	
  an	
  
adver6sing	
  banner	
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Blog	
  

•  Post	
  a	
  ar6cle	
  about	
  your	
  chapter,	
  experiences	
  
wri6ng	
  your	
  chapter	
  

•  Write	
  an	
  ar6cle	
  about	
  or	
  interview	
  a	
  co-­‐author	
  	
  
•  Post	
  links	
  to	
  the	
  book	
  landing	
  page	
  and	
  
discount	
  code.	
  Include	
  book	
  graphic	
  

•  Post	
  comments	
  on	
  other	
  co-­‐authors	
  blog	
  
pos6ngs	
  about	
  the	
  book	
  with	
  links	
  back	
  to	
  
your	
  site.	
  

•  Virtual	
  blog	
  tour	
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Online	
  
•  Send	
  a	
  special	
  celebratory	
  email	
  your	
  list	
  and	
  email	
  contacts	
  
•  Promote	
  the	
  book	
  in	
  your	
  newsle\er,	
  with	
  link	
  to	
  Amazon	
  
•  Using	
  the	
  book	
  to	
  build	
  your	
  list	
  
•  Write	
  ar6cles	
  for	
  other	
  people	
  who	
  have	
  lists	
  
•  Write	
  ar6cles	
  for	
  other	
  Seek	
  Your	
  Peak	
  authors	
  newsle\ers	
  &	
  

websites	
  
•  Whenever	
  you	
  write	
  an	
  ar6cle	
  for	
  someone	
  else,	
  make	
  an	
  offer	
  to	
  

readers	
  –	
  they	
  can	
  come	
  to	
  your	
  site	
  to	
  get	
  an	
  informa6on	
  product	
  
or	
  sign	
  up	
  for	
  your	
  newsle\er	
  by	
  giving	
  you	
  their	
  email	
  

•  Partnering	
  with	
  others	
  online	
  
•  Co-­‐registra6on	
  –	
  when	
  someone	
  signs	
  up	
  for	
  something	
  from	
  your	
  

partner,	
  they	
  are	
  asked	
  if	
  they‘d	
  like	
  to	
  sign	
  up	
  with	
  you,	
  too	
  
•  Offer	
  something	
  free	
  in	
  exchange	
  for	
  email	
  address,	
  banner	
  on	
  

website	
  or	
  newsle\er	
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Social	
  Media	
  
Twi\er	
  

•  Highlight	
  you	
  as	
  a	
  published	
  author	
  and	
  establish	
  credibility	
  by	
  promo6ng	
  
your	
  chapter	
  of	
  the	
  book	
  

•  Tweet	
  links	
  to	
  interviews	
  about	
  your	
  chapter	
  in	
  the	
  book.	
  

•  Send	
  a	
  tweet	
  with	
  a	
  link	
  to	
  the	
  book	
  info	
  page	
  
•  Customize	
  your	
  Twi\er	
  background	
  with	
  a	
  author	
  info	
  and	
  book	
  graphic	
  	
  

•  Hashtags	
  #bookgiveaway	
  #free	
  or	
  freebie	
  #ebook	
  #kindle	
  #ebooks	
  
#BookGiveaway	
  #FreeBook	
  #givaway	
  

LinkedIn	
  

•  Updated	
  your	
  LinkedIn	
  profile	
  to	
  include	
  ”Seek	
  Your	
  Peak"	
  in	
  Publica6ons	
  
sec6on	
  with	
  a	
  link	
  to	
  the	
  book	
  

•  Include	
  a	
  link	
  to	
  the	
  book	
  landing	
  page	
  on	
  the	
  “Publica6ons”	
  

•  Update	
  your	
  status	
  to	
  highligh6ng	
  you	
  as	
  an	
  author	
  and	
  establish	
  
credibility	
  to	
  promo6ng	
  your	
  chapter	
  of	
  the	
  book	
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Social	
  Media	
  
Facebook	
  

•  Post	
  comments	
  highligh6ng	
  you	
  as	
  an	
  author	
  and	
  your	
  chapter,	
  include	
  
discount	
  code	
  

•  Post	
  comments	
  on	
  other	
  co-­‐authors	
  pages	
  

Google+	
  
•  Post	
  comments	
  highligh6ng	
  you	
  as	
  an	
  author	
  and	
  your	
  chapter,	
  include	
  

discount	
  code	
  

•  Post	
  comments	
  and	
  tag	
  your	
  	
  co-­‐authors	
  pages	
  

Pinterest	
  

•  Post	
  the	
  cover	
  image	
  and	
  a	
  link	
  to	
  the	
  book	
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Speaking	
  &	
  Presen6ng	
  
How	
  to	
  sell	
  an	
  e-­‐book	
  when	
  speaking	
  
•  Hand	
  out	
  a	
  flyer	
  for	
  the	
  book	
  with	
  informa6on	
  about	
  your	
  chapter	
  highlighted	
  
•  Offer	
  an	
  addi6onal	
  informa6on	
  product	
  to	
  anyone	
  who	
  buys	
  the	
  book	
  
•  Offer	
  the	
  book	
  as	
  a	
  door	
  prize	
  (this	
  allows	
  you	
  to	
  talk	
  about	
  the	
  book	
  even	
  if	
  it’s	
  

not	
  the	
  topic	
  of	
  your	
  presenta6on	
  or	
  write	
  a	
  descrip6on	
  of	
  the	
  book	
  for	
  someone	
  
else	
  to	
  read)	
  

How	
  to	
  sell	
  your	
  other	
  products	
  and	
  services	
  when	
  speaking	
  
•  Offer	
  addi6onal	
  informa6on	
  about	
  your	
  speaking	
  topic	
  to	
  people	
  who	
  give	
  you	
  

their	
  email	
  address	
  
•  Offer	
  a	
  free	
  product	
  for	
  everyone	
  who	
  gives	
  you	
  their	
  email	
  address	
  (this	
  can	
  be	
  a	
  

virtual	
  informa6on	
  product	
  you	
  will	
  send	
  them)	
  
Speaking	
  opportuni6es	
  for	
  your	
  “Book	
  Tour”	
  
•  Your	
  local	
  Chamber	
  of	
  Commerce	
  
•  Most	
  have	
  many	
  opportuni6es	
  for	
  speakers	
  
•  Professional	
  Associa6ons	
  
•  Service	
  clubs	
  (Rotary,	
  Kiwanis,	
  etc.)	
  
•  Special	
  interest	
  groups	
  (women’s	
  business	
  groups,	
  business	
  development	
  groups,	
  

etc.)	
  
•  Lunch	
  and	
  Learns	
  at	
  local	
  businesses	
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Interviews	
  

•  Talk	
  about	
  the	
  topic	
  area	
  of	
  your	
  book,	
  demonstra6ng	
  
your	
  exper6se	
  

•  Have	
  someone	
  interview	
  you,	
  based	
  on	
  a	
  list	
  of	
  8-­‐10	
  
ques6ons	
  you	
  provide	
  them	
  with.	
  When	
  answering	
  
these	
  ques6ons,	
  go	
  into	
  as	
  much	
  detail	
  as	
  possible	
  as	
  
this	
  will	
  provide	
  you	
  with	
  rich	
  content	
  

•  Each	
  of	
  these	
  ques6ons	
  could	
  serve	
  as	
  a	
  blog	
  post,	
  
ar6cle,	
  audio	
  6p	
  or	
  video,	
  on	
  its	
  own	
  or	
  as	
  part	
  of	
  a	
  
series	
  

•  Share	
  nuggets	
  from	
  your	
  book.	
  This	
  will	
  increase	
  
interest	
  and	
  encourage	
  book	
  sales.	
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Virtual	
  Blog	
  tour	
  

•  Build	
  rela6onships	
  with	
  bloggers	
  in	
  your	
  niche	
  
•  Arrange	
  to	
  be	
  a	
  guest	
  blogger	
  on	
  popular	
  blogs	
  in	
  your	
  niche	
  and	
  

get	
  exposed	
  to	
  new	
  groups	
  of	
  your	
  target	
  audience	
  	
  
•  Guest	
  blogger	
  is	
  someone	
  who	
  shares	
  an	
  ar6cle	
  at	
  someone	
  else’s	
  

blog	
  by	
  permission	
  or	
  invita6on.	
  By	
  being	
  a	
  guest	
  blogger	
  at	
  blogs	
  
that	
  would	
  be	
  of	
  interest	
  in	
  your	
  topic	
  makes	
  the	
  best	
  use	
  of	
  your	
  
6me	
  and	
  marke6ng	
  efforts.	
  	
  

•  Reach	
  out	
  to	
  people	
  you	
  have	
  an	
  established	
  rela6onship	
  with	
  
•  Approach	
  blog	
  owners	
  that	
  you	
  don't	
  yet	
  know,	
  introduce	
  yourself,	
  

your	
  book	
  6tle	
  and	
  your	
  topic,	
  and	
  men6on	
  the	
  names	
  of	
  a	
  few	
  
experts	
  in	
  your	
  field	
  whom	
  have	
  invited	
  you	
  to	
  be	
  a	
  

•  guest	
  blogger	
  on	
  their	
  site.	
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More	
  Ideas	
  

•  Marke6ng	
  to	
  your	
  current	
  and	
  prospec6ve	
  clients	
  
•  Feature	
  the	
  book	
  chapter	
  on	
  your	
  resume/bio/vitae	
  
•  Send	
  prospec6ve	
  clients	
  a	
  copy	
  of	
  the	
  book	
  add	
  a	
  

credibility	
  
•  Use	
  the	
  book	
  as	
  a	
  promo6onal	
  product	
  for	
  your	
  current	
  

clients,	
  email	
  about	
  passion,	
  why	
  important	
  
•  Ask	
  your	
  network	
  to	
  write	
  a	
  5	
  star	
  book	
  review	
  on	
  

Amazon.com.	
  
•  	
  Use	
  social	
  media	
  to	
  post	
  links	
  to	
  your	
  ar6cles,	
  interviews	
  

and	
  link	
  to	
  download	
  the	
  book	
  on	
  Facebook,	
  Twi\er	
  
•  Update	
  your	
  resume	
  to	
  include	
  published	
  best	
  selling	
  

author	
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Addi6onal	
  marke6ng	
  ideas	
  
•  Host	
  teleseminars	
  and	
  webinars	
  give	
  you	
  the	
  opportunity	
  

to	
  be	
  interviewed	
  by	
  another	
  expert	
  and	
  present	
  yourself	
  
as	
  a	
  resource.	
  	
  

•  Post	
  a	
  link	
  to	
  the	
  Seek	
  Your	
  Peak"	
  Amazon	
  page	
  
•  Publish	
  a	
  press	
  release	
  announcing	
  your	
  new	
  book	
  on	
  

Amazon,	
  send	
  to	
  local	
  papers	
  and	
  business	
  journals,	
  Your	
  
professional	
  associa6ons,	
  Chambers	
  of	
  Commerce,	
  
business	
  organiza6ons	
  of	
  which	
  you	
  are	
  a	
  member,	
  trade	
  
and	
  professional	
  journals.	
  

•  Use	
  the	
  book	
  to	
  build	
  your	
  email	
  list.	
  Write	
  ar6cles	
  for	
  
other	
  Seek	
  Your	
  Peak"	
  authors.	
  Make	
  an	
  offer	
  for	
  ar6cle	
  
readers	
  to	
  sign	
  up	
  for	
  your	
  newsle\er	
  or	
  enter	
  their	
  email	
  
address	
  to	
  receive	
  free	
  informa6on	
  authors’	
  web	
  sites	
  
and	
  newsle\ers	
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Press	
  Releases	
  
Press	
  Releases	
  

•  Send	
  the	
  release	
  to	
  Local	
  papers	
  and	
  business	
  journals	
  
•  Have	
  a	
  “newsroom”	
  sec6on	
  of	
  your	
  web	
  site	
  

•  Local	
  Chambers	
  of	
  Commerce	
  –	
  newsle\ers,	
  mailing	
  lists,	
  
etc.	
  

•  Your	
  professional	
  associa6ons	
  
•  Trade	
  and	
  professional	
  journals	
  
•  Business	
  organiza6ons	
  of	
  which	
  you	
  are	
  a	
  member	
  

•  Write	
  a	
  short	
  ar6cle	
  for	
  the	
  newspaper	
  or	
  magazine	
  that	
  
men6ons	
  your	
  chapter	
  in	
  the	
  book	
  to	
  posi6on	
  yourself	
  as	
  
an	
  expert	
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Promo6on	
  
Host	
  Promo6onal	
  Events	
  

•  Host	
  a	
  virtual	
  book	
  event	
  on	
  Facebook	
  or	
  Google+	
  
•  Promote	
  the	
  event	
  on	
  your	
  website	
  and	
  in	
  your	
  

newsle\er	
  

•  On	
  the	
  day	
  of	
  the	
  event,	
  offer	
  addi6onal	
  free	
  stuff,	
  for	
  
example:	
  

•  Interviews	
  with	
  other	
  authors	
  
•  Have	
  someone	
  interview	
  you	
  

•  Free	
  bonuses:	
  informa6on	
  products,	
  ar6cles,	
  etc.	
  

•  Make	
  it	
  educa6onal	
  

•  Invite	
  clients,	
  colleagues,	
  associates,	
  friends,	
  family,	
  etc.	
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Paperback	
  

Order	
  in	
  volume	
  to	
  use	
  as	
  	
  
•  Back	
  of	
  the	
  room	
  sales	
  

•  Business	
  cards	
  to	
  direct	
  people	
  to	
  your	
  
website	
  

•  Client	
  giYs	
  
•  Mee6ng	
  planners	
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Your	
  Amazon	
  Author	
  Central	
  Page	
  

•  h\ps://authorcentral.amazon.com	
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Other	
  Author	
  sites	
  

•  Goodreads	
  
•  LibraryThing	
  
•  Shelfari.W	
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Key	
  Dates	
  

•  1/24	
  Friday	
  11AM	
  Central	
  Book	
  bomb	
  
– Encourage	
  people	
  to	
  purchase	
  the	
  book	
  at	
  this	
  
6me	
  to	
  increase	
  rankings	
  

•  2/1	
  First	
  ebook	
  free	
  day	
  
– Send	
  the	
  link	
  to	
  promote	
  the	
  Free	
  Book	
  days	
  
February	
  1-­‐5	
  where	
  anyone	
  can	
  download	
  a	
  free	
  
copy	
  from	
  Amazon.com.	
  

•  2/5	
  Last	
  ebook	
  free	
  day	
  
•  2/21	
  Target	
  launch	
  paperback	
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•  Ques6ons	
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